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 Value 25
Locate 10 shopping blogs written by consumers who had negative shopping experiences (5 written by women/5 written by men). What was the source of stress? What negative emotions did they experience?  Any evidence of coping behavior? Please use copy & paste to include a copy of the blogs.  
Interview two shoppers about a recent experience in which each purchased items totaling over $200. Have them describe the shopping experience in detail. Keep track of the number of feelings that they mention.  What emotions did they mention? Do you believe emotions played a role in the shopping value they received from the experience? Explain.
Think of a recent purchase that you believe included a significant amount of risk for you. What type(s) of risk were involved? How did you attempt to minimize risk? (If you did not attempt to minimize your risk, explain your thinking.)
  Ask a friend to describe a recent unsatisfactory experience that he or she had with a company. What emotions did he or she feel? How did he or she deal with the situation?

List 8 fast food restaurants. Consider what a typical lunch would be like at each place. Use their websites if you need to review the menu. Rank them from least to most expensive. Then, using the same 8 restaurants, rank them from the least to the healthiest. Form “dimensions” with these rankings and then create a perceptual map illustrating the fast-food market formed by these 8 restaurants.
 Pick a product and determine an advertising message for consumers. Develop a tag line and a magazine ad (without the aid of a computer) by using creativity and not artistry. What can you build into your advertisements that will boost the chances that target audience members will “take in” the ad and send it along to short-term memory for processing? Are there elements in the ad that can be used to facilitate later retrieval of your message? Most of your “potential” customers will purchase this new product at their supermarket or drug store. What additional things can you do at the point of purchase that will help consumers retrieve the advertising message information from long-term memory? 
 During an evening of television viewing, write down all of the advertisements you see.  Note how many ads can be classified as fear appeals, sex appeals, or humor appeals. Of these ads that you have classified, which ones do you think are most persuasive? Why? Which ones did you like? Which ones did you dislike? Does your attitude toward the advertisements affect your attitudes toward the products being advertised?
Consider all of the Facebook groups that you belong to, or the tweets that you follow on Twitter. How do/does this behaviour(s) say anything about your attitudes toward brands or products?



